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ABOUT DASH .
Everyday there are over 600 reported vehicle accidents, yet only 27% of drivers in 

the UK use dashcams. Research indicates 72% of people believe a dashcam would 
be beneficial. My product – Dash, a smartphone-based dashcam and black box 

recorder – gives customers the benefits of a dashcam without the need for new 

hardware, making it more accessible to wider audiences and saving them money. 

Dash aims to encourage better driving as studies show people drive in a safer 
manner when they know their journeys are being recorded.



PRICING .



SUBSCRIPTION BASED .
BASIC ADVANCED PREMIUM

 Dash Cam

 Cloud Storage Custom

 Insurance Offers

 Black Box

 Driving Review 7 days 30 days

 Free Dash Button

  Free Phone Mount

  Multi-Device



 £4.99pm

 £11.99pm

 £16.99pm

BASIC .

ADVANCED .

PREMIUM .

The subscription model provides three 
tiers for users to choose from, each 
offering unique features. The model is 
designed to funnel people towards the 
advanced plan. 

Each new user will have access to a 30 
day are trial. This allows enough time 
to test the app and see how it works 
for them. It will give access to the 
features in the premium plan to give 
an idea of the full features available. 
At the end of the trial users will not be 
signed up to any subscription plan 
automatically and Dash will not 
collect payment details to make use f 
the trial month. 



APP STORES .



Due to the nature of Dash, it will 
feature on app stored for smart 
phones. This is a great opportunity to 
push the app to a wide audience if 
featured on the homepage of the 
store. 

The app will be free to download due 
to it’s subscription-based model.  

Here we can see how the pages for 
Dash may look if developed and 
accepted onto the iOS App Store



SOCIAL .



The Dash website will give users an 
idea of what the app is and its 
capabilities. It will help to initially 
spread the word about the brand to 
users. 

The website will provide a single 
location for which to drove users to 
from other digital channels. This will 
tramline all users to one single source 
of truth regarding Dash. From the site 
users can explore the pricing and links 
to download the app to their own 
devices. 

dash-app.io

http://dash-app.io


Dash will be present and active on 
social channels as well. This will allow 
a community to be built up and 
encourage social sharing of the app.  

The channels selected are Twitter and 
Instagram as these are the most 
relevant channels to push the app on.  

Instagram provides an opportunity to 
create more visual connections with 
users, especially due to the driving 
aspect of Dash. In the future I want to 
look at the use of photography with 
Dash so this gives a platform on which 
to explore that relationship. 

@DashAppOfficial



MERCH .



A range of merchandise will be 
produced to create brand awareness. 
This will mostly be made up of 
clothing due to the popularity of 
custom clothing among consumers.  

I have produced a range of tops 
showing how the brand could be used 
in different and interesting ways. 









PROMOTION .



Dash could be featured at various car 
shows and other driving exhibitions. 
This would be a great opportunity to 
spread awareness of the app as well 
as speak to users and gather valuable 
information.  

When attending these shows a stand 
would be required to showcase the 
brand and attract attention. This is 
how the stand could look. A large 
focus is the ambiguous dot branding 
in the background. This is extremely 
eye catching and will help to reinforce 
the brand as users see the red dot. 

To further push the brand and app I 
designed a couple of billboards that 
are mainly for brand awareness and 
to push users to discover more. The 
style these is very minimalist and 
therefore puts a lot of focus on the dot 
branding to, again, reinforce this.





To help push the promotion further I 
designed a wrapped truck. As Dash is 
focused on driving, having a vehicle to 
use at shows and other events could 
definitely attract attention for the 
brand.



THANKS 
FOR 
LISTENING.


